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Who Is InfoNXX?

~ Founded in 1991, InfoNXX is the leading competitive directory
assistance provider for wireless and competitive networks.

• InfoNXX, a privately held company with over 10,000 employees
worldwide, with its U.S. headquartered in Bethlehem, Pennsylvania
with call centers throughout the United States in Arizona, North
Carolina, Texas, Hawaii - and now Kansas.

• InfoNXX entered the U.K. DA market which was opened to
competition in December 2002, and also operates in France, Italy,
Ireland, Switzerland and Austria.

~ InfoNXX uses live operators to provide higher quality service and has
pioneered many enhanced DA services such as:

• "call completion" service that connects the caller directly to the
number.

• movie listings for local theatres, restaurant reservations, driving
directions and other information in addition to providing telephone
numbers.
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FCC Action To Promote Wireline
Retail DA Competition Is Long Overdue

• 1996 Telecom Act sought to promote competition in all
telecommunications markets.

• The $5 billion wireline DA sector has been left out of the FCC's pro­
competitive efforts.

~ Wireline DA is still controlled almost exclusively (through 411) by
IlEGs; nonlocal DA products through 411 have tightened IlEC
control of the wireline retail DA market.

~ Wireline DA prices have been increasing since the 1996 Act.
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Prod,ucer Price'lndices for Telecom;mu,n·ications
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Most States: Rates Going Up, UIl, UR

• Residential DA of $1.25 or more: 42 states

• Residential DA of $1.50 or more: 13 states

• Residential DA of $1.99 or more: 9 states

• Why are consumer prices rising since 1996 Act?

~ Carrier costs have plummeted with intense wholesale competition.

• Only explanation: No effective retail competition.
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Status DA Res
Nolos Stalus Date localJ101l

Alabame BoIISouth 3 RogJP,lclng Rex Sep-I995 0.95
Alaska ACS/Alascorn Regulated Dec 04 0.75
Alaska GCI Reguleted Dec 04
Arizona Owesl 4 Comp:lhlve Jun-l999

Arkansas ATI(SBC) 2&3
Calilornia ATI(SBC) 3 Reguleted
California VZ(gta) 2
Colorado Owosl 4 OOf8!!ulaied
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ConnllCticul ATI(SBC) 4 Regulated
Delaware V.lzon 4 CompJPflclng Rex Oct·1999
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Florida VZ(gle) 1
Florida EMBARO(Sp,lnl) 1
Georgle BoIISouth 3 OOfogutBled Feb-2006

lawallan Tolcom 1&5
Owesl 1

Idaho So. Owest 4
Illinois ATI(SBC) 1
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Kentucky BoIISoulh 3 RogJPrlclng Rex
Louisiana BelISouth • Reg/P,lclng Flex
Maine Verlzon 4
Marytand VOflzon 2 Compelllive
Massachusetts VOflzon 7
Michigan ATI(SBC) 2 Pricing Rex
Minnesota Qwest 1 Compe!itive
Mississippi BoIISouth 2 ReglPrlclng Flex
Mlssou,1 ATI(SBC) 3 & 4 Reguleled
Montane Owesl 4 Comp:lllive Dec-2000
Neb,aska Owesl 4 Deregulated Ap'-1986
Nevada ATI(SBC) 3 Reguleled
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New Hampshire Verl30n 4 A"ulaled
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Tennessee BeIiSouth 4 Regulaled .98/.98 0.98 .981.88
Texas ATI(SBC) 3 Pricing Rex
Texas VZ(gte) 1 1.25 125 125
Texas GMBARO(Sprlnl) 8
Utah Oweal 4 ComoeIhlve Ocl-l999
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1-800-CALLATI 1.99 Netional
NPA-555-1212 1.99 National

Sprint NPA-555-1212 2.49 Neli<>nal

MCI HHo-9000 0.99 Nalional
NPA-555-1212 3.49 Neli<>nal

VIrTec 10-10-987 2.49 Neli<>nal
+ NPA-5S5-1212



High DA Rates: Who Suffers?

• Residential and small business customers.

~ They don't have a choice.

• Competing DA providers like InfoNXX provide benefit and value to
large users.

• All consumers - especially residential and small business users ­
should have the benefits of lower prices and innovation.
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The Commission Has Not Acted

• Retail DA NPRM (Jan. 2002) concluded that the wireline retail directory
assistance market is one of the few telecom markets that has not seen
competition and sought comment on possible regulatory measures to
promote such competition.

• NPRM asked about:

~ Benefits of wireline retail DA competition

~ Consumer reaction to competitive DA models

~ Possible methods for accomplishing retail DA competition

• The Commission has yet to act on this NPRM.
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SUlmorting Wireline DA Com~etition

{Comments at the FCCl

• Consumer Groups
~ AARP, National Consumers League

• NARUC - unanimous vote for retail DA competition.
• State PUCs - added additional support for DA competition.

~ Nebraska, Oklahoma, South Dakota, Texas, Washington, New
Jersey Ratepayer Advocate.
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555 Numbers For All Providers - A
Workable Solution

~ Implementation of 555 numbers for retail DA competition is the best
way to jump-start competition in the retail DA market.

~ Elimination of the US default codes - 411 & 555-1212 - is a
prerequisite to competition.

~ Consumers will readily adapt to using 555 numbers. They are already
familiar with the use of 555 numbers for information services.

~ ILECs already route 555 numbers - therefore, a 555 solution would not
be administratively or technically burdensome.

~ Over ten years ago, the Commission adopted a decision that entities
other than LECs should be able to use national and regional 555
numbers.
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411 PresubscriQtion and Other DA Proposals
Will Not Result in ComQetitive Benefits

~ 411 Presubscription:
• Imposes significant technical and administrative burdens on LECs,

competitive providers and consumers.
• Is expensive and time-consuming.
• Preserves much of the incumbent provider's advantage in the retail DA

market.
~ Other DA Proposals:

• 411 XX/411 xxx. This proposal attempts to preserve some vestige of 411 ,
but would result in consumer confusion and require more education than 555
implementation. In addition, this option would be more difficult to implement
because 5-digit and 6-digit numbers are not a standard string in the U.S.

• Carrier Access Codes (101 XXXX). This proposal also would cause
consumer confusion because 101 XXXX numbers are associated with "dial
around" long distance services. Use of CACs potentially would exclude
business users from the retail DA market because many PBXs are
programmed to block 101XXXX numbers.



European Union Mandates DA Competition

• For the benefit of consumers, the E.U. mandated DA competition.
• Nearly all E.U. countries have implemented DA competition, and

consumers embraced the change: they picked alternative promoters,
who quickly gained major market share with better service and greater
value. Consumers now have lots of choice in different languages and
the availability of basic DA service in some countries at prices which
are less that were available prior to deregulation.
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ComQetitive Retail DA Service - The U.K. Model

~ The U.K. Model:

• In September 2001, Oftel ordered the withdrawal of the DA default
code 192.

• Oftel introduced new access codes (118-NXX) for all DA providers,
which were awarded via lottery.

• InfoNXX and other companies have invested tens of millions of
dollars in the UK retail DA market and competing against other DA
providers.



The U.K. Experience:
Consumers Will Dial New Numbers

to Access New Services

• The most popular new services are those offering something that was not
available from 192, higher quality, or enhanced services.

• Call completion has been the most popular enhancement.
• The service that has realized the greatest increases in call volume is based

on offering greater enhancements and higher service quality.
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Benefits Of Retail DA Competition:
U.S. Wholesale and E.U. Experience

• Diverse Offering.§.: UK consumers can now choose among over 200 different
DA offerings with a variety of services available at a range of prices (including
flat-fee and per-minute offerings).

• Enhanced Services: U.S. competitive DA providers pioneered services such
as free call completion, driving directions, movie listings, restaurant
reservations, Spanish-language DA, stock quotes and sports scores.
InfoNXX's The Number UK offers business search, category search, mobile
text-messaging of a number, call connection, driving directions and public
transportation information and pricing information on popular retail products at
different retail establishments.

• Lower Prices: In the UK, there is now significant variation in prices for DA
services, which is a sign of a healthy competitive market; customers can now
choose DA services substantially cheaper than the pre-competition DA rates or
can opt for higher-cost premium services.



Other European Models
Have Not Yielded Effective Com~etition

• European models lacking true numbering parity between incumbents and
competitive entrants have failed to yield effective competition.

• Some countries that initially preserved an incumbent dialing advantage
have learned that true numbering parity is a pre-condition to effective
competition.

• Spain changed its regulatory regime for the second time in only a few years
to remove legacy number. The removal of only one of the two legacy
numbers in the Netherlands by the Ministry has led to no new entrants in
the DA market.
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Wireline Retail DA:
Essential Questions

1. Can the retail DA market sustain competition?
·Yes - Look at experience in Europe.

2. Will consumers respond to DA competition?
·Yes - Consumers respond to competitive choice.

3. How best can the FCC bring retail DA competition to this sector of the
telecommunications industry?

·Provide numbering parity - transition away from 411 and implement
555 numbers.
·Require ILECs to route calls.

The same model that was followed for long distance competition.
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